
 

REPORT 

TITLE OF THE EVENT : Battle of the Books - Shark Tank From Books: Pitch 

a Business Idea from a Novel 

ORGANISED BY : IQAC & Library, D.B.M.S. College of Education, 

Jamshedpur 

DATE : 26th September, 2026 

VENUE : D.B.M.S. College Multipurpose Hall 

JUDGE : Dr. Joohi Samarpita, Mentor and Advisor, D.B.M.S. 

College of Education 

NO. OF PARTICIPANTS : 16 STUDENTS (2024-2026 & 2025-2027) 
 

CONTEXT 

In an innovative attempt to blend literature with entrepreneurship, the IQAC of 

D.B.M.S. College of Education organised a unique competition titled "Battle of 

the Books - Shark Tank from Books" on 26th September 2026 at the college 

multipurpose hall. 

In today's scenario where reading is often seen as a purely academic activity, the 

college conceptualized this event to prove that books are treasure-houses of 

business ideas. Just as in the popular show Shark Tank where products are 

presented to sharks with their ideas, profit, equity and investment plans, students 

were asked to extract a business idea from a novel/book and pitch it in the same 

format. 

OBJECTIVES  

The competition was designed with the following objectives: 

• To inculcate reading habits and encourage students to read beyond the 

syllabus. 

• To develop the ability to critically analyse a book and extract real-life 

learnings and business opportunities from it. 

• To foster entrepreneurial mindset, creativity, self-reliance and innovation 

among future teachers. 

• To enhance communication skills, confidence, business feasibility 

thinking and presentation skills. 



 

• To link literary wisdom with real-world problems like financial literacy, 

employment generation and skill development. 

 PROCEDURE 

The procedure of the competition was designed to be simple yet comprehensive, 

giving students a clear flow for their presentation. Each participant came on stage 

and started their 5-minute pitch by introducing themselves along with the title of 

the book or novel they had chosen and the name of its author, which set the 

literary foundation for their business idea. After the introduction, the students 

presented a short, crisp and engaging summary of the novel in their own words, 

keeping it brief so that more time could be devoted to the main pitch. They then 

explained why they had chosen that particular book, highlighting the importance 

of the story, the moral or life lesson they gained from it, and how that learning 

inspired them, which acted as a bridge between literature and business. The heart 

of the presentation was the business pitch itself, where students converted their 

learning into a realistic and innovative business plan. They explained their 

product or service, the real-life problem it solves, its target customers, its profit 

and feasibility, and its real-world impact in terms of self-reliance and 

employment. For this, they drew inspiration from renowned authors like R.K. 

Narayan, Sudha Murty, Robin Sharma, Shiv Khera, Robert Kiyosaki, Peter Thiel, 

Napoleon Hill and Roald Dahl. Finally, they concluded their pitch in a creative 

and persuasive manner, in such a way that the audience felt inspired and curious 

to read the book. 

.IMPACT AND OUTCOME 

The event successfully transformed the traditional library concept into a dynamic 

incubation centre for ideas. It helped students understand that entrepreneurship 

does not always need a new invention; it can be born from a story, a character, or 

a philosophy found in a book. 

The judge evaluated participants on Creativity & Innovation, Connection with 

the Book, Business Feasibility & Profitability, Presentation & Confidence, and 

Time Management. 



 

List of Awardees: 

 Ultimate Shark Award for Best Overall Presentation: Karina Kumari 

 Perfect Pitch Award: Aarundhati Gupta 

 Pitch Perfect Award for Best Presentation and Confidence: Reema 

Roy 

 Judge's Choice Award: Supriti Das 

 Bookworm-preneur Award for Best Use of Literature: Anjali Mandal 

- for her business plan for a chocolate-making venture inspired by Roald 

Dahl's Charlie and the Chocolate Factory. 

JUDGE'S FEEDBACK 

Dr. Joohi Samarpita highly appreciated the concept and the enthusiastic 

participation of the students. Her key observations were: 

1. On Idea & Originality: "I am impressed to see how you all connected fictional 

stories with real-life entrepreneurial needs. Some ideas, like the chocolate 

venture from Charlie and the Chocolate Factory, showed excellent creative 

application of literature." 

2. On Learning: "Knowledge should not just stay in books. It should transform 

your thinking, encourage you to ask meaningful questions and inspire practical 

solutions to real-life challenges. That is exactly what you all tried to do today." 

3. Constructive Feedback: She advised students to work more on business 

feasibility - adding clarity on target customer, costing, profit margin and 

investment required to make the pitch truly Shark Tank-ready. She also 

encouraged better time management and storytelling to make the audience 

emotionally connect with the book. 

4. Overall Appreciation: She congratulated all winners and participants and 

motivated them to keep reading, as every book holds a potential business idea 

and a life lesson. 

 

 



 

CONCLUSION 

The "Battle of the Books" was a resounding success. It effectively bridged the 

gap between literature and entrepreneurship, proving that books are not just 

sources of knowledge but also powerful catalysts for business innovation and 

self-employment. 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 



 

INVITATION FLYER OF THE EVENT 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

NOTICE IN THE BULLETIN BOARD FOR THE STUDENTS 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 



 

INVITATION LETTER TO THE JUDGE 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

PHOTOGRAPHS OF THE EVENT 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

PIC 1: ANMOL (B.ED. BATCH 2025–27) 

ANCHOR “BATTLE OF THE BOOKS – 

SHARK TANK FROM BOOKS,” GUIDING 

THE FLOW OF THE INNOVATIVE 

LITERARY-ENTREPRENEURSHIP 

COMPETITION WITH CONFIDENCE AND 

CLARITY. 

PIC 2: ENGAGED AUDIENCE AND ENTHUSIASTIC 

PARTICIPANTS FILL THE MULTIPURPOSE HALL, 

REFLECTING THE VIBRANT ACADEMIC SPIRIT OF 

D.B.M.S. COLLEGE OF EDUCATION DURING THE 

IQAC-ORGANISED EVENT. 



 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

PIC 3 TO 6: PARTICIPANTS PRESENT THEIR ENTREPRENEURIAL PITCHES 

INSPIRED BY CHARACTERS AND THEMES FROM NOVELS, SHOWCASING 

CREATIVITY, CRITICAL THINKING, AND COMMUNICATION SKILLS. 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

PIC 7: DR. JOOHI SAMARPITA, MENTOR 

AND ADVISOR OF D.B.M.S. COLLEGE OF 

EDUCATION, SERVES AS THE JUDGE, 

BRINGING HER EXPERTISE AND INSIGHT 

TO EVALUATE THE INNOVATIVE BOOK-

BASED BUSINESS PITCHES. 

PIC 8: DR. JOOHI SAMARPITA SHARES 

VALUABLE FEEDBACK ON THE 

PRESENTATIONS, ENCOURAGING 

PARTICIPANTS TO REFINE THEIR IDEAS 

AND BLEND LITERARY IMAGINATION 

WITH PRACTICAL ENTREPRENEURSHIP. 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

PIC 9 TO 12: DR. JOOHI SAMARPITA PRESENTS WINNING CERTIFICATES TO 

THE TOP PERFORMERS, CELEBRATING THEIR OUTSTANDING PITCHES AND 

CREATIVE INTERPRETATION OF LITERARY CONCEPTS INTO BUSINESS IDEAS. 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

PIC 13 TO 14: PARTICIPATION CERTIFICATES ARE 

PRESENTED BY DR. JOOHI SAMARPITA, MISS KAJAL 

MAHATO, AND MRS. ANJEL MUNDA, RECOGNISING THE 

EFFORTS AND ENTHUSIASM OF ALL PARTICIPANTS. 

 
PIC 15: A GROUP PHOTOGRAPH 

CAPTURES THE WINNERS, 

PARTICIPANTS, JUDGE DR. 

JOOHI SAMARPITA, AND THE 

ORGANISING TEAM, MARKING 

THE SUCCESSFUL CONCLUSION 

OF THE “BATTLE OF THE BOOKS 

– SHARK TANK FROM BOOKS” 

EVENT. 



 

LIST OF PARTICIPANTS 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

MEDIA COVERAGE 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

LOCAL NEWSPAPER COVERAGE IN 

AVENUE MAIL ON 26TH SEPTEMBER,2026 

LOCAL NEWSPAPER COVERAGE IN 

CHAMKTA AIYANA ON 26TH 

SEPTEMBER,2026 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

  

LOCAL NEWSPAPER COVERAGE IN ISPAT 

MAIL ON 26TH SEPTEMBER,2026 

LOCAL NEWSPAPER COVERAGE IN राष्ट्र 
संवाद ON 26TH SEPTEMBER,2026 



 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

NATIONAL  NEWSPAPER 

COVERAGE IN PRABHAT 

KHABAR ON 26TH 

SEPTEMBER,2026 

LOCAL NEWSPAPER COVERAGE IN 

UDITVANI ON 26TH SEPTEMBER,2026 



 

SAMPLE CERTIFICATE OF ACHIEVEMENT 

 

 

 

 

 

 

 

 

 

 

 

   

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

SAMPLE CERTIFICATE OF PARTICIPATION 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 


